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PUBLIC RELATIONS
RACER FANS AROUND THE COUNTRY SUPPORTED
THE MURRAY STATE MEN'S BASKETBALL TEAM

Racer fans around the country
supported Murray State’s men’s
basketball team during the
Racers’ recent trip to the NCAA
Tournament in March. Watch
parties were held both within
and outside the commonwealth,
including a pre-game bash in
Hartford, Connecticut, as fans
clad in blue and gold packed
City Steam Brewery just outside
the XL Center, where the Racers
defeated Marquette.

Various media, including TV
station WHAS 11 in Louisville,
profiled some of Racer Nation’s
most hardcore fans in a feature
story, sharing their passion for
the team and the university
as a whole. WPSD Ch. 6 also
attended the opening round
game watch party at Tap 216
in Murray as part of their news
coverage.
From Nov. 1 through March
23, the men’s basketball team’s
success led to more than
$277 million in earned media
coverage and publicity. Defined
as advertising value equivalency,
this places a monetary value on
earned media received through
mass media coverage such as
TV, print and broadcast.
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MURRAY STATE UNIVERSITY ESTABLISHES CENTER
FOR AGRICULTURAL HEMP

Murray State announced a new
Center for Agricultural Hemp in
March, cementing its position
in the forefront as a leader in
research, education, policy and
innovation within the hemp
industry. The center will be
administered by the University’s
Hutson School of Agriculture
in coordination with industry
partners.
The University’s leadership
within the area of hemp
exploration is historic and

diverse within higher education.
Murray State planted the first
legal agricultural hemp research
plot on May 12, 2014. Since that
time, the University has been
on the front line of exploration
of the crop, hosting field days
while continually working with
the Kentucky Department
of Agriculture, local farmers,
researchers, legislators,
companies and partners to
assist in the development of the
industry within the region and
commonwealth.
Media coverage included stories
by WKMS, KFVS 12, WKYT, the
Murray State News, the Murray
Ledger & Times, the Lane
Report, the Paducah Sun and
others.

MURRAY STATE, JCPENNEY PARTNER FOR ‘SUIT UP’
SALES EVENT
ENGINEERING DAY WELCOMES HIGH SCHOOL
STUDENTS
More than 350 high school
students from 12 area high
schools participated in Murray
State’s Engineering Day held
March 7.
Events included building a
survival shelter, kayak design and

race, CO2 car races, and more.
Trigg County (Ky.) High School
won the overall competition.
With the lead of Digital Media
Services, footage was shared
with WPSD Ch. 6 which led to
a story on their newscast the
following morning.

Murray State students, faculty,
staff and alumni packed
JCPenney’s Murray location
Feb. 17 for the University’s
inaugural JCPenney Suit Up
event, providing steep discounts
on professional attire for career
fairs, interviews and more.
From 4 to 9 p.m. that day, any
University student, faculty, staff
member or alum could stop by
and take an extra 40 percent off

men and women’s dress apparel
and shoes.
A total of 433 people shopped
during the event, including 362
students. WPSD Ch. 6 attended
that evening for news coverage,
as well as the Murray Ledger &
Times.

MURRAY STATE IN THE MEDIA
Murray State University hosts West
Kentucky History Day

Admitted Student Weekend activities
bring in more than 700 future Racers

Dr. Bob Jackson appointed 14th
president of Murray State University

Murray State University introduces
graduate certificate in economic
development, new global languages
tracks

Sigma Chi celebrates 60 years at
Murray State
Chief of Police Jamie Herring selected
as 2018 Director of the Year finalist by
Campus Safety Magazine

Office of Multicultural Initiatives,
Student Leadership and Inclusive
Excellence rededicates Dr. Marvin D.
Mills, Sr. Multicultural Center

Kentucky CPE president meets with
Murray State community

Murray State alumnae provide health
care in African villages
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VISUAL MEDIA
A new 30-second commercial (Murray State Experience) was created
to promote Murray State as the total college experience — high-quality
academics, new campus features, and a high-value, high-impact education.
The ad has ran or is currently running in multiple markets, including southern
Illinois, southeast Missouri, the Kentucky 18-county service region and
Clarksville, Tennessee, as well as Owensboro, Kentucky.
See the video at:
youtu.be/2_Bxe_R6Kzo
Digital Media Services also attended Posters at the Capitol in Frankfort for PR
coverage, as well as the JCPenney Suit Up event.
Posters at the Capitol:
youtu.be/AghbORm_O0k
JCPenney Suit Up Event:
youtu.be/zPtgvkDwXic

To view any of these videos, please visit
murraystate.edu/bmc/report.
You can also access an e-edition of this
report and previous quarterly reports.

WEB MANAGEMENT
A new homepage background video was developed, featuring drone footage of campus,
athletics, All Campus Sing, Racer Band and other impressive campus visuals. A new image
for the mobile view was added as well, with additional enhancements to the homepage
underway.
A key web page, murraystate.edu/enroll, was developed months ago for admitted
students to assist them in completing the necessary steps from admission to enrollment
at Murray State. The page has received 2,017 unique pageviews since January.

Homepage video clips

Enroll webpage

SOCIAL MEDIA
Tip Tuesday, a weekly social media spotlight for Snapchat
Stories and Instagram Stories, was launched earlier this
year and has been a huge hit. The tips, which range from
maneuvering around campus during a rainstorm to starting or
joining a campus organization, has helped reach students and
staff alike to share valuable tips.
Between Jan. 1 and March 31, the University’s Instagram,
Twitter and Facebook platforms (murraystateuniv) saw 7.9
million impressions, 86,000 engagements while gaining 2,477
followers. Within this timeframe, the March 8-24 period that
included the OVC and NCAA Tournaments saw 1.3 million
impressions, 22,200 engagements and 810 new followers on
these same platforms — roughly one-third of new followers
from this quarter came within this key stretch in March.

Top social media posts this quarter included the
announcement of Chick-fil-A coming to campus, the men’s
basketball team’s Ohio Valley Conference Tournament
championship and the team’s NCAA Tournament win over
Marquette.
Also during this time, 181 Facebook ads, nearly all of which
were for enrollment support to prospective students and
parents, as well as admitted students and their parents,
resulted in more than 7,000 link clicks while reaching more
than 364,000 people.

GRAPHIC DESIGN
A print and digital campaign to promote summer
2019 course registration was launched in late
March. Designs were used for advertisements in
the Murray State News, large-format posters and
yard signs across campus, social media posts and
digital monitor displays throughout campus. An
asset toolkit was also created for various campus
departments and units in order to assist them
with communicating the importance of registering
for summer classes in their interactions with
students. The toolkit includes a printable flyer,
sample social media posts and graphics, and sample
e-mail communications to students. Faculty and
staff interested in receiving this asset toolkit are
Summer advertisements

encouraged to email msu.pr@murraystate.edu.
Print newspaper advertisements to support fall
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2019 first-time freshmen, personalized postcards
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were created that feature student testimonials on
academic programs, 180 student organizations and a
small student to faculty ratio. A flyer and letter from
Career Services was also designed and mailed to
the family of admitted students, highlighting career
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Total College Experience.
Life Changing Experience.

High Value Education.
High Impact Education.

Chick-fil-A
Coming Fall 2019!

Murray State is committed to providing not only the most value
— but best value — for a high-quality education that allows
students to pursue their dreams. Four-year academic achievement
scholarship packages are available for first-time freshmen, and we
provide a competitive in-state tuition rate for students.

Murray
It was at this university
thatState offers 126 high-quality academic programs
and more than 180 student organizations for Racers to

I finally figured out exactly
become who and what they dream to be.

Visit murraystate.edu/myopportunity to
discover the opportunities waiting for you.

how I wanted to spend my adult
lifemurraystate.edu/myopportunity to
Visit

discover the opportunities waiting for you.
through a combination of research
opportunities, study abroad
experiences and faculty relationships.

I genuinely don’t believe I could have
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prepared or as supported as I do now.

New Campus Features.
Total College Experience.
New campus buildings, new academic programs including drone
technology, civil engineering, and game design, and new national
dining chains such as Chick-fil-A and Einstein Bros. Bagels. These
are exciting times to be a part of the Racer family!

Visit murraystate.edu/myopportunity to
discover the opportunities waiting for you.
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Enrollment newspaper ads

LAURA GUEBERT, ’18
Herrin, Illinois

services resources and successful career outcomes
involving Murray State graduates.

Postcard

To access an e-edition of this report and previous quarterly reports, visit murraystate.edu/bmc/report

SHAWN TOUNEY
Director of Communication
429 Sparks Hall
270-809-4437
stouney@murraystate.edu

